Funeral Rule ALERT-

The following information has been provided by the FTC dated March 18, 2009.  

Some funeral establishments have been contacted by business entities by phone and asked about the funeral provider’s offerings or prices.  Under the Federal Trade Commission (FTC) Funeral Rule the Funeral Provider must provide this information.  Refusal of this information is considered a violation of the Funeral Rule, for any reason, such as:

· State law does not require a funeral provider to disclose price information by telephone or permits a funeral provider to refuse to provide price information by telephone;

· Price information can be provided only by a third-party other than the funeral provider (e.g., the funeral provider’s attorney);

· The caller will not disclose information about their organization, or what it intends to do with the information;

· The caller is not a consumer seeking to make funeral arrangements with the provider;

· The call will or may profit from receipt of the pricing information requested;

· The caller has not requested price information in person at the funeral home;

· The caller has not requested price information in writing; or

· The caller has not paid a fee, or agreed to pay a fee, for the price information.

None of the above reasons are grounds for non-compliance with the Federal Rule in providing this information.

Funeral Rule - Part 453 Funeral Industry Practices may be found on the FTC’s website www.ftc.gov
§ 453.2   Price disclosures

(1) Telephone price disclosure. Tell persons who ask by telephone about the funeral provider's offerings or prices any accurate information from the price lists described in paragraphs (b) (2) through (4) of this section and any other readily available information that reasonably answers the question.

The Definitions of persons includes any individual, partnership, corporation, association, government or governmental subdivision or agency, or other entity.

Complying with the Funeral Rule
http://www.ftc.gov/bcp/edu/pubs/business/adv/bus05.shtm
At the same time, as the Guide recognizes, funeral providers may; (1) use answering machines to record incoming calls or to advise callers to call a specified number during business hours to get price information; (2) decline to provide price information outside of regular business hours if that is the provider’s normal practice; and (3) take a message if in the middle of an arrangements conference, and call back to provide price information at a later time. In each of these cases, the Rule requires that the funeral provider furnish price information promptly by returning the telephone call. 

These are the expressed views of the FTC staff.

